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IMMEDIATE RELEASE 
 
FORD GAINS RETAIL SHARE IN MARCH, DELIVERS FIRST 
FUSION HYBRIDS, LAUNCHES FORD ADVANTAGE PLAN   
  

 
 
DEARBORN, Mich., April 1, 2009 – New, fuel-efficient products and quality on par with the best 

in the industry helped Ford increase retail market share in March to its highest level since 

December 2006, capping two consecutive quarters of retail share gains.  Ford estimates its retail 

share performance from October 2008 through March 2009 was the strongest of any major 

manufacturer compared with the same period a year ago. 

 

Ford’s newest products drove the company’s retail share performance:  the new F-150 pickup, 

Escape small utility, Flex full-size crossover and Lincoln MKS sedan.  The sell-down of the 

previous-generation Fusion mid-size sedan also contributed to the company’s strong retail 

showing.  

 

 
• Ford retail share climbs in March capping two consecutive quarters of retail share gains 
• First Fusion Hybrids are delivered to customers 
• Ford Advantage Plan offers customers peace of mind in uncertain times  
• Ford, Lincoln and Mercury sales totaled 125,107, down 41 percent versus year ago but were 

30 percent higher than February 
• Ford updates first quarter North American production 
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Growing awareness and consideration of Ford and its high-quality, fuel-efficient products are 

starting to take hold.  Plus, through June 1, Ford is offering consumers additional reasons to 

“Drive one.”  

 

“Ford has a great story to tell, and the Ford Advantage Plan will help our dealers tell that story,” 

said Jim Farley, Ford group vice president, Marketing and Communications.  “We’re trying to 

provide people peace of mind in these uncertain times.  When you combine that with our leading 

quality, fuel economy, safety and strong residual values, there has never been a better time to 

come over to Ford.” 

 

The Ford Advantage Plan is effective on vehicles delivered from March 31 through June 1.  The 

Plan offers payment protection up to 12 months for up to $700 per month on any new Ford, 

Lincoln or Mercury vehicle if a customer loses his or her job.  Plus, 0 percent financing from Ford 

Motor Credit is available on select vehicles. 

 

Customer deliveries of Ford’s newest products – the 2010 Ford Fusion and Mercury Milan – 

began in March.  Recent independent studies rate Fusion and Milan – the most fuel-efficient mid-

size sedans in America – as having the best predicted reliability among all mid-size sedans.  Plus, 

the new Fusion Hybrid delivers 41 mpg in the city and 36 mpg on highway, topping the Toyota 

Camry Hybrid by 8 mpg in the city and 2 mpg on the highway.  The new four-cylinder Ford 

Fusion S achieves 34 mpg on the highway and 23 mpg in the city, beating both the gasoline-

powered Camry and Honda Accord. 

 

Ford, Lincoln and Mercury sales totaled 125,107 in March, down 41 percent compared with 

March 2008.  Retail sales were down 36 percent compared with a year ago and fleet sales were 

down 50 percent. 

 

Ford sales increased 30 percent compared with February 2009 with retail sales up 34 percent and 

fleet sales up 22 percent. 
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U.S. Inventories 

At the end of March, Ford, Lincoln and Mercury inventories totaled 408,000 units.  Inventories 

were 27 percent lower than a year ago – in line with the sales decline during this period. 

 

North American Production 

The company produced 349,000 vehicles in the first quarter, a reduction of 26,000 vehicles from 

the previous forecast. 

 

“Aligning production and inventory with demand is a key element of our strategy to strengthen 

our brand and improve customer value,” said Farley.  “Our disciplined approach to the market in 

these challenging times helps us to minimize costly incentives that erode brand value while we’re 

delivering our strongest-ever product lineup.” 

 

# # # 
 

Note: The sales data included in this release and the accompanying tables are based largely on 
data reported by dealers representing their sales to retail and fleet customers. 
 
About Ford Motor Company 
Ford Motor Company, a global automotive industry leader based in Dearborn, Mich., 
manufactures or distributes automobiles across six continents. With about 213,000 employees and 
about 90 plants worldwide, the company's wholly owned brands include Ford, Lincoln, Mercury 
and Volvo. The company provides financial services through Ford Motor Credit Company. For 
more information regarding Ford's products, please visit http://www.ford.com 



FORD MOTOR COMPANY MARCH 2009 U.S. SALES

March % Year-To-Date %
2009 2008 Change 2009 2008 Change

Sales By Brand
  Ford 109,490 187,828 -41.7 273,234 483,817 -43.5
  Lincoln 7,310 10,913 -33.0 19,034 28,471 -33.1
  Mercury 8,307 14,333 -42.0 19,479 34,435 -43.4
    Total Ford, Lincoln and Mercury 125,107 213,074 -41.3 311,747 546,723 -43.0
  Volvo 6,358 9,263 -31.4 12,624 24,804 -49.1
     Total Ford Motor Company 131,465 222,337 -40.9 324,371 571,527 -43.2

Ford, Lincoln and Mercury Sales By Type
  Cars 46,467 73,296 -36.6 109,852 176,140 -37.6
  Crossover Utility Vehicles 27,195 42,405 -35.9 69,335 105,931 -34.5
  Sport Utility Vehicles 5,632 20,993 -73.2 18,354 55,424 -66.9
  Trucks and Vans 45,813 76,380 -40.0 114,206 209,228 -45.4
    Total Trucks 78,640 139,778 -43.7 201,895 370,583 -45.5
      Total Vehicles 125,107 213,074 -41.3 311,747 546,723 -43.0



FORD BRAND MARCH 2009 U.S. SALES

March % Year-To-Date %
2009 2008 Change 2009 2008 Change

Crown Victoria 3,416 4,622 -26.1 8,334 12,947 -35.6
Taurus 3,758 6,908 -45.6 8,753 15,877 -44.9
Fusion 12,723 15,887 -19.9 28,478 40,050 -28.9
Focus 12,383 21,168 -41.5 30,056 49,070 -38.7
Mustang 3,711 10,180 -63.5 9,645 24,477 -60.6
  Ford Cars 35,991 58,765 -38.8 85,266 142,421 -40.1

Flex 2,971 0 NA 7,782 0 NA
Edge 6,134 13,508 -54.6 16,321 36,034 -54.7
Escape 12,580 18,517 -32.1 31,030 43,900 -29.3
Taurus X 1,148 3,109 -63.1 3,187 7,497 -57.5
  Ford Crossover Utility Vehicles 22,833 35,134 -35.0 58,320 87,431 -33.3

Expedition 1,548 6,967 -77.8 5,489 18,226 -69.9
Explorer 3,317 10,969 -69.8 10,077 27,638 -63.5
  Ford Sport Utility Vehicles 4,865 17,936 -72.9 15,566 45,864 -66.1

F-Series 32,728 54,465 -39.9 81,579 148,138 -44.9
Ranger 4,879 8,620 -43.4 11,289 21,597 -47.7
Econoline/Club Wagon 7,831 12,213 -35.9 20,036 36,412 -45.0
Low Cab Forward 21 74 -71.6 50 223 -77.6
Heavy Trucks 342 621 -44.9 1,128 1,731 -34.8
  Ford Trucks and Vans 45,801 75,993 -39.7 114,082 208,101 -45.2

  Ford Brand 109,490 187,828 -41.7 273,234 483,817 -43.5



March % Year-To-Date %
2009 2008 Change 2009 2008 Change

MKS 1,716 0 NA 4,597 0 NA
MKZ 2,005 3,501 -42.7 4,711 9,744 -51.7
Town Car 860 1,924 -55.3 2,454 3,436 -28.6
MKX 2,372 3,487 -32.0 5,776 9,332 -38.1
Navigator 345 1,614 -78.6 1,372 4,832 -71.6
Mark LT 12 387 -96.9 124 1,127 -89.0

  Lincoln Brand 7,310 10,913 -33.0 19,034 28,471 -33.1

March % Year-To-Date %
2009 2008 Change 2009 2008 Change

Grand Marquis 2,674 3,393 -21.2 4,832 7,905 -38.9
Sable 941 1,833 -48.7 2,694 3,757 -28.3
Milan 2,280 3,880 -41.2 5,298 8,877 -40.3
Mariner 1,990 3,784 -47.4 5,239 9,168 -42.9
Mountaineer 422 1,443 -70.8 1,416 4,728 -70.1

  Mercury Brand 8,307 14,333 -42.0 19,479 34,435 -43.4

VOLVO BRAND MARCH 2009 U.S. SALES
March % Year-To-Date %

2009 2008 Change 2009 2008 Change

S40 895 1,528 -41.4 1,786 3,977 -55.1
V50 109 172 -36.6 373 492 -24.2
S60 999 1,243 -19.6 1,547 4,266 -63.7
S80 778 1,629 -52.2 1,922 3,764 -48.9
V70 313 263 19.0 475 644 -26.2
XC60 641 0 NA 876 0 NA
XC70 575 1,014 -43.3 1,414 2,912 -51.4
XC90 848 2,382 -64.4 2,086 6,187 -66.3
C70 728 654 11.3 1,253 1,500 -16.5
C30 472 378 24.9 892 1,062 -16.0

  Volvo Brand 6,358 9,263 -31.4 12,624 24,804 -49.1

MERCURY BRAND MARCH 2009 U.S. SALES

LINCOLN BRAND MARCH 2009 U.S. SALES
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