Go Further with Ford

Female Frontier

66 percent of men and women globally agree

that the world would be a better place if men thought more like women.

Here’s how that thinking breaks down by country.
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Go Further with Ford

Female Frontier

Across the globe, women are gaining prominence
in politics and in the work force, altering the dialogue
regarding gender roles. The result is a new female
frontier, with evolving household dynamics and
definitions of family worldwide, including more
women avoiding marriage and parenting
altogether, and men actively stepping in to fill
what were previously considered feminine roles.
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Female vs. male car buyer

Work alternatives

Female Ford buyers are most
interested in small to midsize cars,
such as the Focus, while male buyers
favor larger vehicles like the F-150
pickup truck. Females pay less for
their vehicles than men, with females
preferring value trims (SE), while
more males purchase the higherpriced variants and trims (Titanium),
according to Ford research.

With changing household dynamics,
Ford supports employee scheduling
flexibility and offers several flexible
work arrangement options.
Workplace flexibility benefits
employers, employees, their children,
families and their communities.
Approximately 3 percent of Ford
employees in the United States use
a “transitional work arrangement,”
and 8.5 percent of those using
a “TWA” are male.
Women make up roughly

50%

of the world’s population.
On Oct. 26, 2013, dozens of Saudi women got behind
the wheels of their cars as part of a protest against a
ban on women driving in Saudi Arabia.

The glass ceiling above women may not yet be shattered, but the spotlight is
certainly shining on it. Demographic shifts are changing household dynamics
and definitions. Women will redefine roles and responsibilities into the future.

Female drivers outnumber males
for the first time ever and this trend
is projected to continue. Millennialgeneration female buyers are
outpacing their millennial male
peers by 53 percent, Ford research
found. Traditional marketing models
to reach these women must change
to adapt to the shifting demographics.

Women make up

9.7%

of the world’s billionaires.
Women represent

12%

of Forbes’ 2013 list of The World’s
Most Powerful People.
Millennial female buyers are
outpacing the male percentage by

53%

The number of American men who
have left work to become full-time
parents has doubled in a decade.

John Gerzema

New York Times best-selling author,
strategist and leadership consultant

John Gerzema is a pioneer in the use of data to identify social change and help
companies anticipate and adapt to new trends and demands.
A speaker, consultant and author,
Gerzema has written books that have
appeared on the bestseller lists of
The New York Times, Wall Street
Journal, USA Today, Fast Company
and many other publications.
Gerzema is a fellow with the
Athena Center for Leadership
Studies at Barnard College, where
he studies leadership, innovation
and social responsibility. As CEO of
WPP’s BAV Consulting, he oversees
the largest study of consumers in
the world. A frequent columnist,
his articles were named among

Strategy & Business “Best of the
Decade” and his TED presentations
have been widely viewed.
As an adviser for the U.N.
Foundation’s Girl Up Campaign,
Gerzema’s latest book, “The Athena
Doctrine,” explores the rise of feminine
competencies and their impact on
leadership, policy and progress.
Tom Peters, a leader in personal
and business empowerment issues,
says Gerzema’s work is “a powerful
book. Extraordinary research. Great
storytelling. A message both timely
and of monumental importance.”

Chantel Lenard

Director, U.S. Marketing, Ford Motor Company
Chantel Lenard was named Ford Motor Company director for U.S. Marketing
in September 2013. In this position, Lenard has overall responsibility
for all aspects of Ford’s marketing strategy and execution in the United
States, including brand development, product positioning, marketing
communications and retail promotions.
Lenard has held a variety of key
positions in her 22 years with Ford,
including an assignment in China as
vice president of marketing for the
company’s Asia Pacific and Africa
region. Prior to this, her U.S. roles
include group marketing manager for
small and medium cars, SUV group
brand manager and retail advertising
and event manager.
While in the role of group marketing
manager for small and medium
cars, Lenard led the development
and execution of the Fiesta

Movement initiative, a 2010 Effie
Gold Award winner.
In addition to her diverse marketing
roles, Lenard has held positions
in sales, strategy, finance and
purchasing, allowing her to build
a strong knowledge base across
the business.
Lenard holds a bachelor’s degree
in industrial engineering from Purdue
University and an MBA from Harvard.
She lives in Michigan with her husband
and two daughters.

Jennifer Senior

Contributing editor, New York Magazine
Jennifer Senior writes profiles and cover stories on politics, social science and
mental health. She won the Front Page award from the Newswomen’s Club of
New York in 1999, the GLAAD award in 2002 and the Erikson Prize in Mental
Health Media in 2011.
Her first book is “All Joy and No Fun:
The Paradox of Modern Parenthood,”
published in January. It spent six weeks
on The New York Times best-seller list,
and appeared on The Washington Post,
Los Angeles Times, The Boston Globe,
San Francisco Chronicle and The
Denver Post best-seller lists as well.
Recruiting from a wide variety
of sources – history, sociology,
economics, psychology, philosophy
and anthropology – Senior dissects
both the timeless strains of parenting
and the ones that are brand-new,
then brings her research to life in
homes around the country.
Senior’s work has been anthologized
four times in “The Best American
Political Writing,” and her 2006 profile

of Barack Obama, “Dreaming of
Obama,” is the closing essay in “New
York Stories: Landmark Writing from
Four Decades of New York Magazine.”
She has been a frequent guest on NPR
and numerous television programs,
including The Chris Matthews Show,
Hardball, Anderson Cooper 360, Good
Morning America and Today. Senior
is a regular contributor to The New York
Times Book Review, and was a
contributing writer for The New York
Times Magazine.
In 2011, Senior joined the advisory board
of the Austen Riggs Center. She graduated
summa cum laude in anthropology
from Princeton University in 1991. She
has spoken at TED’s annual conference
and at the Sydney Opera House.

Jenna Wolfe

News correspondent, NBC Today
Jenna Wolfe serves as a Weekend Today newsreader and as a correspondent
for the NBC News Today show.
Wolfe spent 12 years as a sportscaster
before joining the Today show in 2007.
Sportscasting was a natural career
choice for Wolfe, a three-sport highschool and college athlete.
Her background, like her personality,
is spirited. Born in Kingston, Jamaica,
and raised in Port-au-Prince, Haiti,
Wolfe moved to the United States
in 1989 after political strife on the
troubled island escalated.
A self-proclaimed daredevil and thrill
seeker, Wolfe tests the boundaries
of sanity in her stories. When not at

work, she can most often be found at
a gym. As a certified personal trainer,
she has made health, fitness and
wellness an integral part of her life.
Wolfe attended State University of
New York-College at Geneseo, and
also studied at Binghamton University,
where she earned bachelor degrees
in French and English.
To date, her biggest and most fulfilling
adventure is motherhood. Wolfe
recently became a first-time mom
to a baby girl, Harper Estelle.

