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Strong Regional Performance Shows Luxurious Lincoln is a Brand on the Up
>Lincoln sales were up six per cent across the GCC in 2018; Navigator sales triple, with 30 per cent of customers opting for top of the range Presidential Line 
>Impressive growth has been led by the luxury marque’s utilities, with new models in the pipeline for the Middle East 
DUBAI, U.A.E., February 13, 2019 – Lincoln continued its ascent up the market share ladder in 2018, with regional sales of its luxury vehicles climbing across the GCC. 

Buoyed by exceptional demand for the all-new Lincoln Navigator – which saw sales triple over the previous year – the number of Lincoln vehicles sold last year throughout the GCC grew six per cent, as discerning luxury customers rediscovered the quality and class of the full Lincoln lineup.

Also contributing to a stellar sales performance in the region was Lincoln’s flagship Continental – an elegant, effortlessly powerful, serene full-size sedan – and the Lincoln MKZ sedan, which combines intuitive technology, effortless performance and a distinctive design. Launched in 2018, the Lincoln MKC premium compact crossover, which features a new rear design and attractive chrome highlights that enhance the appearance from all angles, also greatly contributed to Lincoln’s spike in sales.
Lincoln’s super premium Presidential line also had its share of the brand’s success as it debuted with the all-new Navigator, with close to a third of Navigator clients choosing the top-of-the-line trim.

According to Sarah Rae, Director of Lincoln Middle East, Lincoln is expected to grow further in the region this year, driven by new product introductions and continued focus to deliver effortless Lincoln services across the brand’s network.

“Lincoln is in the midst of a remarkable product drive both globally and in the region,” she said. “The introduction of Continental and Navigator set the tone for our luxury brand’s future and what our clients can expect from our lineup, and this trend is sure to continue as we gear up to launch the new Nautilus over the next few weeks and later this year, the all-new Aviator.
“With luxurious products featuring sophisticated designs and intuitive technologies, it is only natural that we deliver thoughtfully curated client experiences,” Rae added. “With our distributors’ continued investments in the Lincoln business, we are eager to welcome our clients into our new standalone dealership facilities this year, where we will deliver Lincoln’s effortless ownership experience that luxury customers want.”

###
About Lincoln 
Lincoln is the luxury automotive brand of Ford Motor Company, committed to creating compelling vehicles with an exceptional ownership experience to match. For more information about Lincoln, please visit media.lincoln.com, www.lincoln.com, or me.lincoln.com for the Middle East. Follow us on facebook.com/LincolnMiddleEast and on Twitter @LincolnME.  
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