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Ford Credit and ZestFinance Team Up to Enhance Risk
Modeling, Better Serve Consumers and Lower Credit Losses
• Credit modeling initiative demonstrates power of machine learning
• ZestFinance machine learning model showed better risk prediction, opportunities to lower future credit losses
significantly
• Machine learning holds promise to broaden credit approvals to qualifying consumers
• Ford Credit is developing plans to implement machine learning models to further enhance its prudent and
consistent lending practices
LOS ANGELES, Aug. 25, 2017 – Ford Motor Credit Company and ZestFinance today announced the results of a study
that measured the effectiveness of machine learning to better predict risk in auto financing and potentially expand auto
financing for millennials and other Americans with limited credit histories. As a result of the study’s success, Ford Credit
is developing plans to implement machine learning credit approval models to further enhance its consistent and prudent
lending practices across the credit spectrum.
“At Ford and Ford Credit, our primary goal is to serve our customers,” said Ford Credit Chairman and CEO Joy Falotico.
“For this study, we worked with ZestFinance to harness the capability of machine learning to analyze more data and to
analyze our data differently. The study showed improved predictive power, which holds promise for more approvals,
enhanced customer experiences and even stronger business performance, including lower credit losses.”
Ford Credit’s proprietary models have performed well for decades and the company is an industry leader in automotive
risk management. The machine learning study compared results from a Ford Credit scoring model with a machine learning
model developed by ZestFinance using its underwriting platform to do deeper analysis of applicant data. Ford Credit
and ZestFinance found that machine learning-based underwriting could reduce future credit losses significantly and
potentially improve approval rates for qualified consumers, while maintaining its consistent underwriting standards.
According to the U.S. Consumer Financial Protection Bureau, 26 million American adults, or about one in 10, have no
credit record, making them difficult and often impossible to underwrite using traditional methods. This includes millions
of millennials who are also part of the fastest-growing segment of new car buyers. Although these consumers may have
steady jobs, their creditworthiness is heavily based on credit history. This makes it more difficult for companies to provide
financing, and they could miss an opportunity for revenue growth. Last year, new vehicles purchased by millennials
represented 29 percent of all U.S. sales, and that number is expected to grow to 40 percent by 2020[1].
“Machine learning-based underwriting will be a game-changer for lenders, opening entirely new revenue streams.
Millennials offer the perfect example. They are typically a good credit risk and are expected to command $1.4 trillion
in spending by 2020, but many lack the financial history needed to pass a traditional credit check,” said ZestFinance
founder and CEO Douglas Merrill. “Applying better math and more data to traditional underwriting illuminates the true
credit risk and helps forward-looking companies like Ford Credit continue to grow their businesses while predictably
managing their risk.”
Machine learning tools analyze data more deeply and in more detail. They also are capable of “learning” over time,
for example, by proposing changes to variables as patterns evolve or emerge, or by recognizing and incorporating
macroeconomic changes into their assessments.
ZestFinance is now offering the Zest Automated Machine Learning (ZAML™) Platform, which it developed specifically
for credit underwriting. ZAML uses complex algorithms to analyze thousands of data points to provide a richer, more

accurate understanding of all potential borrowers, delivered in an easy-to-use web interface. The ZAML Platform consists
of three components: data collection and assimilation, machine learning modeling tools, and transparency tools that
enable companies to explain credit decisions.
The work with ZestFinance exemplifies the innovation efforts at Ford Credit to support Ford Motor Company and its
customers. Financial technology is key to many of these efforts, as fintech can contribute to an even more seamless and
better personalized vehicle financing experience for consumers.

[1] Source: J.D. Power

About Ford Motor Company
Ford Motor Company is a global company based in Dearborn, Michigan.The company designs, manufactures, markets
and services a full line of Ford cars, trucks, SUVs, electrified vehicles and Lincoln luxury vehicles, provides financial
services through Ford Motor Credit Company and is pursuing leadership positions in electrification, autonomous
vehicles and mobility solutions. Ford employs approximately 200,000 people worldwide.For more information
regarding Ford,its productsand Ford Motor Credit Company,please visitwww.corporate.ford.com.

About ZestFinance
ZestFinance, Inc. applies its unique credit-decisioning technology platform — based on data science and machine
learning — to help lenders effectively predict credit risk so they can increase revenues, reduce risk and ensure
compliance. ZestFinance was founded in 2009 by Douglas Merrill and a team of former Google employees with the
mission of making fair and transparent credit available to everyone. The company is headquartered in Los Angeles,
California. For more information, visit www.zestfinance.com.

About Ford Motor Credit Company
Ford Motor Credit Company is a leading automotive financial services company. It provides dealer and customer
financing to support the sale of Ford Motor Company products around the world, including through Lincoln
Automotive Financial Services in the United States, Canada and China. Based in Dearborn, Michigan, Ford Credit is a
subsidiary of Ford established in 1959. For more information, visit http://www.fordcredit.com or www.lincolnafs.com.
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